BRICKFISH® CASE STUDY - ELLE

Challenge

When ELLE magazine launched its newly
redesigned elle.com website, they looked to
Brickfish to help build buzz around the site and
to help bring new visitors to the site.

Solution

The Brickfish solution for elle.com was to launch
the “Yours by Design” campaign which asked
consumers to create an original t-shirt design on a
Thakoon tee, engaging participants with the ELLE
brand in a new and creative way.

The campaign was promoted on the Brickfish
site, elle.com, through email marketing to its
consumer database and PR outreach to fashion
and beauty blogs.

Results

The “Yours by Design” campaign received 926
entries in just six weeks and generated over
560,000 consumer engagements. The campaign
was shared to over 1,000 URLs including
LiveJournal, MySpace, Xanga, Friendster, and
Facebook. Each participant spent an average of
8.9 minutes with the campaign.

PutYour Divine Design
on a Thakoon Tee!
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- Reviewer
Yours by Design Campaign
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Campaign is launched on Brickfish.com®,
elle.com, through email marketing, and PR
outreach to fashion and beauty blogs.
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Campaign generated 926 entries in just 6 weeks.
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The campaign is featured on a variety of fashion
and beauty blogs across the Internet such as
FashionWeekDaily, graphic:Design:basics, and
Unbeige and dozens more.

The campaign is virally shared to
reach over 1,000 URLs, resulting in
more than 560,000 engagements.
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